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A mass medium delivering audio content to passionate 
and loyal listeners across multiple platforms RADIO 



RADIO TODAY 

RADIO Live 

Local 

Mobile 

Personal 

Social 

Interactive 

Experiential 



On Air 

A mass medium 
capable of easily 
delivering your 

message to many 
people 

Targetable assuring 
the right people are 

exposed to your 
message 

A trusted medium 
and always available 

especially during 
times of crisis 

Online 

Digital capabilities 
offering interactive 

opportunities 

Complements and 
enhances on air 

campaign by reaching 
consumers using 

multiple touch points 

Delivers content 
wherever and 

whenever listeners 
want it 

On Target 

An environment that 
delivers consumers 

who are engaged and 
passionate about the 

content 

Offering 
companionship and 

information  

Exposure to the 
message when and 

where consumers are 
ready to buy or shop 
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CONSISTENT REACH LEVELS 

Source: Nielsen Audio, RADAR® 121-124, March 2014-December 2014, March 2015 (Monday-Sunday 24-Hour Cume Estimates, All 
Radio) 
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A MEDIUM FOR ALL SEASONS  







REACH AND TIME SPENT ACROSS DEMOS 

Weekly 
Reach:   
91.2% 

Weekly TSL: 
11hrs:56min 

Best Daypart: 
3-7p     

Reach: 79.8% 

Adults   

18-34 

Weekly 
Reach:  
93.9% 

Weekly TSL: 
14hrs:32min 

Best Daypart: 
3-7p     

Reach: 84.3% 

Adults  

35-49 

Weekly 
Reach:   
93.6% 

Weekly TSL: 
15hrs:52min 

Best Daypart: 
10a-3p 

Reach: 84.2% 

Adults  

50-64 

Weekly 
Reach:  
93.2% 

Weekly TSL: 
13hrs:15min 

Best Daypart: 
10a-3p 

Reach: 81.9% 

Hispanic 
12+ Weekly 

Reach:     
91% 

Weekly TSL: 
13hrs:55 min 

Best Daypart: 
10a-3p 

Reach: 78.7% 

African-
American

12+ 

Source: Nielsen Audio RADAR 124, March 2015 (Monday-Sunday 24-Hour TSL and Cume Estimates; Monday-
Sunday Daypart Cume Estimates) 



92% 

42% 

76% 77% 78% 

92% 

Listened to Radio
Past 7 Days

Read Any Newspaper
Past Week

Used Cell Phone to
Access Internet

Watched Any TV Past
Week (M-Su, 5a-2a)

Watched Any Non-
Premium Cable Past

Week

Spent Any Time on
Internet Past Week

HIGH REACH VS. OTHER MEDIA OPTIONS 

Source: Scarborough USA+, Release 1  2014 USA Adults 18-34  
 

Adults 18-34 



93% 

50% 

67% 

85% 
81% 

86% 

Listened to Radio
Past 7 Days

Read Any
Newspaper Past

Week

Used Cell Phone to
Access Internet

Watched Any TV
Past Week

Watched Any Non-
Premium Cable

Past Week

Spent Any Time on
Internet Past Week

HIGHER REACH VS. OTHER MEDIA OPTIONS 

Adults 25-54 

Source: Scarborough USA+, Release 1  2014 USA Adults 25-54 



90% 

55% 55% 

86% 
83% 

79% 

Listened to Radio
Past 7 Days

Read Any
Newspaper Past

Week

Used Cell Phone to
Access Internet

Watched Any TV
Past Week

Watched Any Non-
Premium Cable

Past Week

Spent Any Time on
Internet Past Week

HIGHER REACH VS. OTHER MEDIA OPTIONS 

Adults 18+ 

Source: Scarborough USA+, Release 1  2014 USA Adults 25-54  
 



LISTENERS CHOOSE RADIO OVER FACEBOOK 





MOST USED SOURCE FOR MUSIC DISCOVERY 

AM/FM 
Radio 
35% Friends/  

Family 
21% 

YouTube 
10% 

Pandora 
9% 

Sirius XM 
4% Facebook

4% 
Spotify 

1% 

Others 
16% 

2014 

AM/FM 
Radio 
29% Friends/ 

Family 
22% 

YouTube 
10% 

Pandora 
8% 

Sirius XM, 
4% Facebook

4% 
Spotify 

3% 

Others, 
20% 

2015 

Source: The Infinite Dial 2015 ς Edison Research / Triton Digital 

.ŀǎŜΥ ¢ƘƻǎŜ ǎŀȅƛƴƎ ƛǘ ƛǎ ά±ŜǊȅ LƳǇƻǊǘŀƴǘέ ƻǊ 
ά{ƻƳŜǿƘŀǘ LƳǇƻǊǘŀƴǘέ ǘƻ  YŜŜǇ ¦Ǉ-To-Date With 

New Music  



BROADCAST RADIO PLAYS MORE  
ά[LY95έ SONGS 

5.7 5.8 
5.5 

6.0 
5.6 

6.1 5.9 

5.2 
5.5 5.6 5.5 

4.8 4.9 
5.3 

Total CHR P1 AC/Variety Hits
P1

Country P1 Rock/Alt P1 Classic Rock/Hits
P1

Urban/Urban AC
P1

Imagine you tune into the station you listen to most for music and listen to the next 10 songs.
How many will be songs you like a lot?

Imagine you start a session on Pandora and listen to ten songs without skipping any of them.
How many will be songs you like a lot?

Based on 1,100 respondents 14-54 in PPM markets, 2014 



MOST LISTENED TO AUDIO SOURCE 

11% 

17% 

31% 

19% 

36% 

67% 

19% 

41% 

54% 

60% 

69% 

84% 

Satellite

Digital Music

Streaming

CDs/LPs/Tapes

YouTube/Vevo & TV Music Ch.

Traditional AM/FM Radio

Used Yesterday Currently Used

Question: Which of the following 
radio channels and sources did you 
listen to on (target day/typical day)?  

(n=1010) 




